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HOW READY ARE MALAYSIANS
TO RETURN TO NORMAL

As the anticipation of further easing of the Movement Control Order (MCO) is upon us, organisations &
people are facing challenges to operate and behave in the new environment.
We asked: "How ready are Malaysians to return to normal?"

A short survey was conducted between 25" to 29" May, asking the public how comfortable they are to return to
selected “normal” behaviours. The following are some of the key takeaways. The Malaysian respondents are:

RESTAURANT )

) . Dine in is not something Events and gatherings
the respondents are fully will not be attended by
comfortable in doing most respondents

More comfortable shopping
in malls/supermarkets than
sundry shops/wet market

usage continues to
be a challenge el

a comfortable returning to ; children to be in
ﬁ EE ji the old “normal” yet \ school/universities b

/Q- Generally not ] Not at ease for their ‘|: |:I — IU @

HOW COMFORTABLE ARE A COMPARISON WITH A SIMILAR SURVEY DONE IN THE UK

SHOWS MALAYSIANS ARE MORE CAUTIOUS AND NOT
MALAYSIANS® TO DO THE FOLLOWING READILY COMFORTABLE TO RETURN TO THE OLD “NORMAL”

. Not very comfortable/Not comfortable . Very comfortable/Fairly comfortable ;\‘

L
m & € e
—
h Go to place of worship - A ‘ m
¢ -~
mosques, churches or temples £ g i igd Py .

Comfortable to go to their place t A -ﬂ

- 49% li.A% of work/universities L n l
t 4‘ Go to workplace/ :

universities 2 \‘K »
_ /I &_.2 2 Comfortable to eatin . -
cafes & restaurants*
14 B I1 n 4« 29% 15%
Eat in cafes & - P,.,‘ - 4
restaurants X ~
’ \ Go to events & gatherings - ) L

A - :’t =/
17% 5% sports events, concerts etc. ot " | N K“ ?‘(n

_7-7

e (2

Go to events & gatherings -

. 4
. iy B shorts events, concerts efc. |
w L B7 ﬁ‘ w.ﬂ LN ° \ R Comfortable to shop in

malls & supermarket®
- v
Q Go to malls a ‘ ,
& supermarkets i
)| . . - Comfortable to use ) 5
i - ] =
? 20% 9% public transport b@ @

Use public transport ZABRNY
m® ®— - road, rail, air or sea £, (4 E""] 2
& 9

a
Go to sundry shops
& wet markets

51% 29%

Comfortable to shop in
shops & wet markets*

2 i
P n . Comfortable for their children to
¢ e 2 E v 41 ".7 go to school or universities*
\ (\ = Children go to . > ES
school/universities * & .
o m Comfortable to meet friends or
% L

‘ family outside their household
~

Meet friends & family S

outside their household &

*based on 4000 adults surveyed
Source: MIGHT

49% 21%

2

62% 37%

Source: MIGHT, IPSOS

l *Slight difference to allow context

Foresight 1] 2020

MOVING FORWARD:

OTHER NOTES ON THE SURVEY... HOW DO WE ENSURE THE PUBLIC IS COMFORTABLE?

Although focusing on Malaysia,

the survey has attracted responses ’

720121 L C LT S Maintaining Cleanliness & Hygiene

Maintaining good environmental cleanliness & hygiene reduces the risk of infection

and is a necessary element of due diligence in terms of protecting both employees,
o, customers and the public. This could mean using technologies to disinfect

93A) environment or minimise the need to touch common surfaces.

of respondent answered via the use of
mobile phones & took a little more

- Enabling Social Distancing
than one minute to complete

Social distancing is the most recommended means of preventing the spread of

COVID-19. Organisations must use tools, process procedures that help reduce

interactions or minimise the need for physical presence. For organisations looking to
*  operate during COVID-19 times, finding ways to enforce social distancing will be key.
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most comfortable to The use of tools to monitor employees, customers and the public for signs of
to their infection. No one solution is optimal, so organisations should be prepared to use a

goto /comblnatlon of solutions for maximum effectiveness.
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With all the marketing hype and jargon, questions still remain around which of
these technologies are mature, scalable, and cost effective

There are proposed evaluation criteria™:
* COVID-19 efficacy
* Any virus validity

— e Cost
* Regulatory recommendations
* Population fit
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For more info please download here:
https:// www.might.org.my/download/how-ready-are-malaysian-return-to-normal/
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